
 

INFLUENCE OF STRATEGIC FORMULATION PRACTICE ON THE PERFORMANCE OF SMALL MEDIUM ENTERPRISES 

IN THE SUB COUNTY OF LIKUYANI, COUNTY GOVERNMENT OF KAKAMEGA; KENYA 

 

 

 

 

 

 

 

Furaha, M. W., Kadima, M. J., & Juma, D. 



 
Page: - 45 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

 
Vol. 9, Iss. 1, pp 45 – 58. January 10, 2022. www.strategicjournals.com, ©Strategic Journals 

INFLUENCE OF STRATEGIC FORMULATION PRACTICE ON THE PERFORMANCE OF SMALL MEDIUM ENTERPRISES 

IN THE SUB COUNTY OF LIKUYANI, COUNTY GOVERNMENT OF KAKAMEGA; KENYA 

1 Furaha, M. W., 2 Kadima, M. J., & 3 Juma, D. 

1 Master Student, Jomo Kenyatta University of Agriculture and Technology [JKUAT], Kenya 
2 Lecturer, Jomo Kenyatta University of Agriculture and Technology [JKUAT], Kenya 

3 Doctor, Lecturer, Jomo Kenyatta University of Agriculture and Technology [JKUAT], Kenya 

Accepted: January 10, 2022 

ABSTRACT 

Small and Medium Enterprises (SMEs) are increasingly recognized as important drivers of economic growth, 

productivity, innovation and employment; hence, are widely accepted as a key aspect of economic dynamism. 

Owing to the contribution of Small Medium Enterprises in various economies and the world at large, they are 

required to be profitable, survive, grow and hence remain sustainable and competitive. However, Small Medium 

Enterprises face various challenges in their quest to achieve their goals and expand their market share. Among 

these challenges, is management ineptitude, which often leads to the collapse of many Small Medium 

Enterprises, to address the challenges of management, Small Medium Enterprises are encouraged to adopt 

strategic management strategic  practices. The  objective of the study was to determine the effect Strategic 

Formulation Practice on Performance of Small Medium Enterprises in the Sub County of Likuyani, County 

Government of Kakamega; Kenya. This study employed descriptive research design. The target population of the 

study composed of retail traders of the Sub County of Likuyani. Krejcie and Morgan formula was applied for 

determination of sample size of research activity. The study used structured questionnaire as an instrument of 

primary data collection. The study focused on descriptive and inferential statistics that was analyzed and 

computed by use of SPSS version 24. The results of the analyzed data indicated Strategic Formulation Practice 

having significant effect on Performance of Small Medium Enterprises in the Sub County of Likuyani, County 

Government Kakamega; Kenya. The study recommended for the Small Medium Enterprises to embrace Strategic 

Formulation Practices for improvement of Performance. The study embraced for further research on similar 

variables using different methods in different Small Medium Enterprises. 
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INTRODUCTION 

In the study by Hashim (2015), the concept of 

business strategy was introduced to business 

organizations in the 1950s; hence, since its 

introduction and adoption of organizations, business 

strategies have dominated the interest and attention 

of managers, consultants and scholars. According to 

Zakaria et al., (2016) firms need to pursue a variety of 

opportunities and strategies for growth and survival 

and this comes as a result of the Organization's ability 

to innovate. Moreover, Rehman and Anwar (2019) 

assert in terms of globalization that SMEs face higher 

risks as a result of their small size and resources.  

In the study by Shamimul, Hilman and Gorondutse 

(2017) on performance of SMEs, based on the review 

of literature, it was found that firm performance is 

the final outcome which reflects the firm success in 

fulfilling its business goals. According to Ferreras 

Méndez, Fernández-Mesa and Alegre (2019) suggest 

recent studies focus on variations in performance 

among firms depending on their ability to controlling 

the challenges which related with external 

collaborations SMEs are anticipated to upgrade their 

performance, especially in developing and emerging 

countries context. Amroune (2016) opine the 

outcome of executed strategies can be defined as 

business performance which is the main part in 

investigating organizational phenomena, while 

performance improvement stays in the middle of 

strategic management. Ho et al., (2016) contemplate; 

strategic decisions do not automatically improve 

performance like the case of digital transformation. 

Never the less, Bouwman et al., (2019), there is a big 

need for studies that inspect the relationship 

between competitive capabilities and business 

performance in the manufacturing SMEs sector in 

developing countries. 

Ho et al., (2016) asserts, to achieve a superior 

performance there is a need to cove the limitation in 

the literature on SMEs resources and capabilities. It is 

admitted that dynamic, strong and efficient SMEs 

would play an essential role in assuring sustainable 

economic growth and generating competitive 

advantage. Likewise, SMEs is considered as the key 

drivers of economic growth, and in order to improve 

performance and understand the ways to intensify 

competitiveness, this highlights the need to study the 

behavior of SMEs. It is significant for organizations 

operating in intense competitive environment to 

formulate effective strategies, which enable them to 

accomplish, chase and sustain the competitive 

advantage. Hussain et al., 2015) in his study about 

success factors of small and medium-sized 

enterprises (SMEs) in Jordan found that there are five 

factors that have significant and positive impact on 

the success of the SMEs firms in Jordan. These factors 

are financial structure, technical procedures and 

technology, human resources structure, marketing 

and productivity and structure of the firm.  

Statement of the Problem 

In the study by Phyllis (2016) on Kenyan SMEs sector, 

its prominence in economic growth is growing and it 

is estimated to account for more than 20% of GDP, 80 

% of employment and further catalyze 

industrialization in Kenya. Mwangi (2015) stipulates, 

Kenyan SMEs are big contributors for economic 

growth and have good financial performance hence it 

is very important sector worldwide because of its 

contribution towards economic growth of every 

country. Despite of the contribution of SMEs to the 

growth of the country economy, the sector survives 

through compounded problems which affect the 

performance of the industry. Financial problem 

remains on top of the list of problems of the sector, 

because many of them fail to pick up, where three 

out of five fail within a very short time after their start 

up (Githire & Muturi, 2015). Many scholars among 

them; ( Chimaleniet, 2015;  Raude, Wesonga and 

Wawire, 2015) assert emerging economies that 

depend on SMEs have been negatively affected 

rendering such enterprises performance to decline 

over the years.  
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Githire and Muturi (2015) embrace hardly small and 

medium scale enterprises grow into big firms due to 

financial constraints; hence, the future is not 

promising for such SMEs, such conditions lead to low 

liquidity in the economy and losses of jobs and this 

may result into threatening economic development 

and the realization of Kenya vision 2030. Similar trend 

is also witnessed in Likuyani Sub County. Many 

scholars among them; Mwangi (2015) studied on 

Small and Medium businesses but little was carried 

out  in terms of the strategic Formulation Practice to 

be employed  for vibrant success and development of 

the Small and Medium enterprises in Kenya. 

However, most of the researchers recommend for 

further study on these variables under study to clear 

up the research gap arising from little studies 

undertaken on Strategic Formulation Practices to 

propel the SMEs. For the above reasons this study 

aimed at identifying how Strategic Formulation 

Practices would influence the performance of SMEs in 

Likuyani Sub County in order to sustain its operation.  

Objective of the Study 

The study determined the effect of the Strategic 

Formulation Practices on the performance of SMEs in 

the Sub County of Likuyani, County Government of 

Kakamega; Kenya. The study was guided by the 

following hypothesis; 

 H01: Strategic Formulation Practices has no 

significant effect on Performance of SMEs in the 

Sub County of  Likuyani ,County Government of 

Kakamega; Kenya 

LITERATURE REVIEW 

Theoretical Review 

Henri Fayol’s Principles of Administrative 

Management Framework 

This framework is based on six paramount functions 

of the theory which are; to forecast, plan, organize, 

command, coordinate and control. The same are 

linked to fourteen principles of administration that 

outline how managers should organize and interact 

with employees. The principles are actually the 

guidelines in many today’s workplaces, covering 

topics ranging from importance of maintaining an 

orderly and clean facility to the value of promoting 

employee initiative and teamwork. 

This framework looks at a business entity as an 

organization which should be established based on six 

functions supported by the fourteen principles. This 

framework was developed by Henri Fayol the founder 

of management theory. Framework considers a 

primary business activity of a business as 

management; hence it provides detailed guidelines to 

managers who are business owners in terms of 

Likuyani Sub County, County Government of 

Kakamega; Kenya. In this regard the manager is the 

owner and co-owner of the business and so their 

activities towards the running of the business should 

be in line with six set guidelines and fourteen 

principles. The emphasis is put on the importance of 

management as key element to success of running of 

any business. 

According to  Pryor and Taneja (2010), Fayol's 

theories are valuable and relevant for organizational 

leaders because Fayol was a practitioner who 

documented theories that worked best for him and 

his co‐workers. The theory of management functions 

aligns well with strategic leadership and management 

models and the same theories applicable to business 

entity, which directly produces successful results in 

the operation of SMEs. 

According to Edward (2018), managerial excellence is 

a technically ability and can be acquired. He observes 

that Fayol’s principles of management meet the 

requirements of modern management, and at the 

same time are universally accepted and make him a 

universalistic. 

While, Mbalamula1a and Senib (2017), observe that 

Fayol Principles of Introduction Management are 

invariably defined as an art and science of handling 

https://www.researchgate.net/profile/Mildred_Pryor
https://www.researchgate.net/profile/Sonia_Taneja3
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human and other material resources in organizations 

including schools and businesses. This study will 

therefore adopt this theory to assess the influence of 

administrative principles on the business strategy and 

the performance SMEs in Likuyani Sub County, 

County Government of Kakamega; Kenya 

Theory of New Product Development 

According to Gurbuz (2018), a product can be a 

physical object or a service that should be functional 

and emotional to satisfy the customer’s need, and to 

offer value, be delivered as the customer demanded. 

Nevertheless a new product is the result of a creative 

and unique idea that is able to make consumers 

satisfied and so different goods can positively affect 

customers’ opinion about business. And so when a 

new business starts to produce a product which 

satisfies customer’s need, then the demand of 

competitor’s product which was already in the 

market may decrease, because customers’ interest 

would have been divert to a new product which is the 

nature of human beings because always like new 

things. 

In an ever-changing world, technologies change, 

customer demands also change, ecosystems change, 

competitors change and while all this is changing, if 

your product/service remains the same, it will cease 

to exist. Hence, new product development and up 

gradation of existing products has to be pursued 

relentlessly (Dhargalkar, Shinde & Arora 2016). 

Dhargalkar, Shinde and Arora (2016), further observe 

that, whenever confronted with new product 

development (NPD), managers generally adopt quick 

fixes such as benchmarking with competing products 

and then attempting incremental changes over the 

competitors’ product features. So far there are 

several approaches propounded in the past, some 

focus on manufacturing, some on marketing and 

perception, and some on idea generation and stage-

gating these concepts. However, a comprehensive 

approach seems to be missing and according to study 

done Dhargalkar, Shinde and Arora (2016), found out 

that  latent needs and aspirations of consumers 

should be sought first, listed and can be used as a 

starting point of any new product or service 

development/up gradation process. This framework is 

equally applicable for processes and organizational 

design as it is for products and services. This theory 

influences performance of any business because a 

new product on the market enhances business 

operation, because are attracted to a new product 

which boosts the business influencing the 

performance. 

 

 

 

Independent Variable            Dependent Variable 

Figure 1: Conceptual Framework 

 

Variable Review 

Strategy formulation and organizational performance 

is an area that has received scholarly attention from 

around the globe. Studies have been conducted to 

illustrate links between these two variables as 

separate studies or within other studies as is the case 

with the current investigation. In the study by 

Babatunde and Adebisi (2012), the researchers 

individually analyze the effect of strategic 

environmental scanning on organizational 

performance in Nestle and Cadbury Company limited 

in Nigeria; the explanation was that strategic 

environmental scanning results in management, are 

capturing potential changes in the environment, and 
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this empowers them to adopt strategies to match the 

dynamics of the market. Many studies have 

complemented the findings made herein such as in 

Srinivasan, Mukherjee, and Gaur (2011) where 

evidence gathered supported the use of 

environmental scanning while firms are going through 

mergers and acquisitions. Another study still in 

support of this notion is Lau, Liao, Wong, & Chiu 

(2012) where environmental scanning is considered 

to be the most critical element of strategy 

formulation processes in the business sector.  

Zhang, Majid, and Foo (2011) examine the 

contribution of environmental scanning to 

organizational performance. Specifically, the study 

argues that with environmental scanning, a firm can 

cope with uncertainties and also becomes capable of 

formulating adaptive strategies. By anticipating 

changes in the environment, a firm is therefore able 

to appropriately act in enhancing the business 

interests of the company and protect its profitability. 

This link between environmental scanning and 

performance of organizations is also envisaged in the 

study by Agbim, Oriarewo and Zever (2014) in which 

credit is given to firms that engage in environmental 

scanning at strategic levels because of the effect that 

this process has on their ultimate performance 

financially and otherwise. According to the study, 

environmental scanning contributes about 50% to the 

performance of a business entity especially if such an 

entity belongs to an industry that is highly 

competitive. The same reason for change and 

adaptation to it is also given in Beal (2000) as 

justification for the relevance of environmental 

scanning. 

Strategy formulation also entails setting goals to 

guide the implementation and evaluation of 

strategies. According to Poister and Streib (2005) goal 

setting is a core activity that needs to be accorded 

adequate attention because it supports other 

functionalities of strategic management. The study 

links goal setting to the performance by stating that 

performance is usually predetermined by the goals 

that have been set in the beginning. It argues along 

similar lines as Chun and Rainey (2005) where 

performance is considered to be an abstract term 

that is only given its meaning by goal setting.  

Any performance can be good or bad, but it is only by 

comparing it to the original goals that one can tell 

whether the entity has performed well or not (Slater, 

Olson, & Hult, 2006). Should the performance be 

equal or higher than the goals set, performance 

would be deemed to be acceptable. The opposite is 

true for when the ultimate performance comes below 

the established goals and objectives. According to 

Kuratko and Audretsch (2009), a set of goals and 

objectives is a primary function of strategic 

management. In the study, the researchers examine 

the role of different two kinds of goals in the 

performance of firms namely long-term and short-

term goals. 

The role of goal setting is also investigated in the 

research compiled by Olson, Slater and Hult (2005), 

where the authors opine that all organizational 

activities are guided by goals formulated from the 

strategic level of management. The day-to-day 

running of any organization is also said to be linked to 

the expressed goals initially. Without the guidance of 

these goals, it is impossible for line managers to 

determine how much productivity is expected from 

them. 

 As already established in Chun & Rainey (2005), 

operational level objectives are established after 

careful examination and breaking down of strategic 

and business level goals. When an organization seeks 

to act in the absence of intentions, it risks 

underperforming since goals are usually set at 

challenging levels to motivate the urge in employees 

to work towards the good of the organization. 

Similarly, it is reported in Kuratko and Audretsch 

(2009) strategic goals give direction to all 

departments, and are therefore inevitable regardless 
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of the setting or industry an organization is in. The 

study views mission and vision as goals that propel an 

organization's conduct and thus setting of goals is not 

only advisable but also mandatory for an organization 

that is disciplined enough to care about its long-term 

sustainability. 

However, Strategic management is considered as one 

of the major tools of success in an enterprise and so it 

is very relevant to be applied here whereby it will 

boost performance of SMEs in the Sub County. It is 

the systematic maintenance and structuring of 

success potentials in the enterprise. Strategic 

management aligns external factors and the internal 

factors that affect an enterprise. The internal factors 

bring the strengths and weaknesses in an enterprise 

while the external factors bring opportunities and 

threats in the enterprise (Hitt & Duane, 2017). 

Strategic management includes environment 

scanning, strategy formulation, strategy 

implementation, and strategy evaluation and 

strategic planning (Ramadan & Borgonovi, 2016). 

Kenyoru (2015) investigated the effect of stakeholder 

involvement during strategy formulation in the 

performance of firms. Findings from the study 

established that due to the importance of 

stakeholders, it is relevant that they are involved in all 

stages of strategic management practices including 

during its formulation. 

According to Akolo (2018), the SME managers should 

go a step further and ensure that the strategic plans 

are followed to the letter. SMEs owners should set 

achievable goals and subdivide them into short-term, 

medium-term and long-term goals. There is need for 

the owners and management teams of SMEs to 

categorize the factors that affect strategic planning in 

their businesses. SMEs managers should also work 

towards mitigating the effects of any factor seen to 

be acting as barriers to strategic planning. 

There is need for Kenyan SMEs in particular to focus 

their concern on the orientation of business strategy 

towards global market strategy, do market research 

geared at obtaining foreign market intelligence, 

innovation and technology, product adaptation, 

service orientation, collaborative ventures, and long-

range vision as critical factors in making them 

successful in the international market. They also need 

to interact effectively with other firms in more or less 

tightly connected networks of shared production and 

innovation if they are to succeed in the current wave 

of globalization. 

The globalization of the business environment has 

made it crucial for small and medium enterprises to 

look for foreign market opportunities so as to gain 

and sustain competitive advantage ( Kiran, 

Majumdar, & Kishore, 2013). It is argued that as more 

and more firms enter the international business 

environment, there is increased competition. 

Technological advancements, declining trade barriers, 

and others are driving the world economy to become 

more and more integrated and this rapid globalization 

is enabling SMEs to become international in a quicker 

yet in effective manner. 

METHODOLOGY 

Descriptive research survey design was therefore 

used to determine an association between the 

conceptualized independent and dependent variables 

as shown in the study’s conceptual model. This study 

targeted 190 licensed traders of the Sub County of 

Likuyani, County Government of Kakamega; Kenya. 

The sampling frame consisted of licensed traders of 

the Sub County of Likuyani, County Government of 

Kakamega; Kenya. The study employed Krejcie and 

Morgan Formula technique to determine a sample of 

44 of licensed traders of the Sub County of Likuyani, 

County Government of Kakamega; Kenya. Primary 

data was collected by means of self-administered 

questionnaires. The questionnaires had structured 

questions. These questionnaires were structured and 

designed in multiple choice formats. Section one 

https://link.springer.com/article/10.1186/s13731-019-0109-8#ref-CR40
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introduced the researcher, topic of research and its 

purpose to the respondent.  

Data collected from the field was coded, cleaned, 

tabulated and analyzed using both descriptive and 

inferential statistics with the aid of specialized 

Statistical Package for Social Sciences (SPSS) version 

24 software. Descriptive statistics such as 

frequencies and percentages as well as measures of 

central tendency (means) and dispersion (standard 

deviation) was used. Data was also organized into 

tables for easy reference. 

Further, inferential statistics such as regression and 

correlation analyses was used to determine both the 

nature and the strength of the relationship between 

the dependent and independent variables. 

Correlation analysis is usually used together with 

regression analysis to measure how well the 

regression line explains the variation of the 

dependent variable. The linear and multiple 

regression plus correlation analyses were based on 

the association between two (or more) variables. 

SPSS version 24 is the analysis computer software 

that was used to compute statistical data. 

Study conceptualized Regression Model; 

y = β0+β1X1 + ε  

y = Performance of SMEs 

β0 = Constant 

X1= Strategic Formulation Practice 

{β1} = Beta coefficients 

ε = the error term  

FINDINGS AND DISCUSSIONS 

The study involved 44 questionnaires being 

dispatched for data collection, 41 questionnaires 

were returned completely filled, representing a 

response rate of 93.2% which was good for 

generalizability of the research findings to a wider 

population. The high response rate was achieved 

because the researcher patiently waited for 

respondents to completely fill the questionnaire 

before picking them.  

Descriptive statistics: Strategic Formulation Practice 

on Performance 

Most respondents agreed (44.2%) that the process of 

formulating strategies is succinct, while 15.5% 

disagreed to the statement, implying that there are 

members of SMEs who do not support the idea that 

the process is succinct. More closely, only 35.1% 

agreed while 22.1% of respondents were uncertain 

about thorough environment scanning while 

formulating strategies, thus revealing existence of 

inefficiency in formulation of strategies of some of 

members of SMEs as experienced from the 

respondents. 

Further, while 48.1% of respondents agreed of using 

several evidenced models before settling on a given 

formulated strategy. 13.0% dis-agreed revealing 

existence of weakness by some members on 

evidenced models. More so 50.6% of respondents 

agreed that the goals set during the formulation of 

strategies are reasonably achievable, while 42.9% of 

respondents also agreed that goals set during 

formulation of the strategies are realistic, thus 

indicating that formulation of strategies has not really 

been embraced by some members. 

Lastly, most respondents agreed (49.3%) and strongly 

agreed (16.9%) that generally, strategy formulation 

involves experts on board; hence professionalism is 

key. In the study by Babatunde and Adebisi (2012), 

the researchers individually analyze the effect of 

strategic environmental scanning on organizational 

performance in Nestle and Cadbury Company limited 

in Nigeria; the explanation was that strategic 

environmental scanning results in management, are 

capturing potential changes in the environment, and 

this empowers them to adopt strategies to match the 

dynamics of the market. Many studies have 

complemented the findings made herein such as in 

Srinivasan, Mukherjee, and Gaur (2011) where 

evidence gathered supported the use of 

environmental scanning while firms are going through 

mergers and acquisitions. Another study still in 
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support of this notion is Lau, Liao, Wong, & Chiu 

(2012) where environmental scanning is considered 

to be the most critical element of strategy 

formulation processes in the business sector.  

Inferential Statistics 

Linear influence of Strategic Formulation Practice on 

Performance of SMEs  

This tested the direct influence of Strategic 

Formulation Practice on Performance of The Sub 

County of Likuyani, County Government of Kakamega.  

R2 = 0.680; implying that 68.0% variations in the 

Performance of SMEs  in the Sub County of Likuyani is 

explained by Strategic Formulation Practice while 

other factors not in the study model accounts for 

32.0% of variation in Performance of SMEs. Further, 

coefficient analysis shows that Strategic Formulation 

has positive significant influence on performance of 

Likuyani (β = 0.919 (0.073); at p<.01). This implies 

that a single improvement in effective Strategic 

Formulation will lead to 0.919 unit increase in the 

performance of SMEs. Therefore, the linear 

regression equation is; 

(i) y =  0.682 + 0.919X1  

Where; 

y = Performance of SMEs 

X1 = Strategic Formulation Practices 

Study hypothesis one (H01) stated that Strategic 

Formulation Practice does not significantly influence 

Performance of SMEs in the Sub County of Likuyani, 

County Government of Kakamega; Kenya. Regression 

results indicate that Strategic Formulation 

significantly influence Performance of SMEs in the 

Sub County of Likuyani (β = 0.919 (0.073) at p<0.01). 

Hypothesis one was therefore rejected. The results 

indicate that a single improvement in effective 

Strategic Formulation Practice will lead to 0.919 unit 

increase in the Performance of SMEs of the Sub 

County of Likuyani, County Government of Kakamega; 

Kenya 

Strategy formulation also entails setting goals to 

guide the implementation and evaluation of 

strategies. According to Poister and Streib (2005) goal 

setting is a core activity that needs to be accorded 

adequate attention because it supports other 

functionalities of strategic management. The study 

links goal setting to the performance by stating that 

performance is usually predetermined by the goals 

that have been set in the beginning.  

CONCLUSIONS AND RECOMMENDATIONS 

The study tested a research hypothesis; H01: Strategic 

Formulation Practice does not significantly influence 

Performance of SMEs of the Sub County of Likuyani; 

County Government of Kakamega; Kenya. The study 

found that Strategic Formulation Practice affect 

Performance of SMEs in Likuyani Sub County, County 

Government of Kakamega; Kenya. The study 

concluded that Strategic Formulation Practice affect 

the performance of SMEs of the Sub County of 

Likuyani, County Government of Kakamega; Kenya. 

Hence, when the Strategic Formulation practice is 

effectively utilized, Performance improves. 

The study recommended that SMEs should employ 

Strategic Formulation Practices, hence such a practice 

would improve performance  

Areas for further research 

The study recommended for further studies on 

similar variables but employ different methods in 

other SMEs in other Sub Counties; this will strengthen 

the understanding of the importance of Strategic 

Formulation practice on performance. 

 

 



 
Page: - 53 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

REFERENCES 

Abdalla, Y. I. (2015). Effects of Strategy Evaluation on Organizational Performance: A Case of Centre Star 

Company Limited. (Doctoral dissertation, United States International University Africa) 

 Agarwal, R., Anand, J., Bercovitz, J., & Croson, R. (2012). Spillovers across organizational  architectures: The role 

of prior resource allocation and communication in post‐acquisition coordination outcomes. Strategic 

Management Journal, 33(6), 710-733.  

Agbim, K. C., Oriarewo, G. O., & Zever, T. A. (2014). Moderating effects of individual entrepreneur and enterprise 

characteristics on the relationship between business environmental scanning behavior and 

entrepreneurial performance, Journal of Business  Studies Quarterly, 6(1), 248 

Agrawal, H. O. (2016). An Approach to Business Strategy. In Handbook of Research on Promotional Strategies 

and Consumer Influence in the Service Sector,  (154- 182), IGI, Global.  

Alidrisi, H., & Mohamed, S. (2012). Resource allocation for strategic quality management: A goal programming 

approach. International Journal of Quality & Reliability Management, 29(3), 265-283 

Alamro, A.S., Awwad, A.S. and Anouze, A.L.M. (2018), “The integrated impact of new product  and market 

flexibilities on operational performance”, Journal of Manufacturing Technology Management, 29(7), 

1163-1187 

Al-Matani, E.M., Al-Swidi, A.K. & Fadzil, F.H. (2014), “The measurements of firm  performance’s dimensions”, 

Asian Journal of Finance & Accounting, 6(1),1-26.  

Al-mahrouq M (2010). Success Factors of Small and Medium-Sized Enterprises (SMEs): The Case of Jordan. 

Anadolu University J. Soc. Sci. 10(1), 1–17.  

Aminu IM, Shariff MNM (2015). Determinants of SMEs Performance in Nigeria: A Pilot Study. Mediterranean 

Journal of Social Sciences, 6(1), 156–164.  

Amroune B (2016). Upgrade Programs for Small and Medium-Sized Enterprises “SMEs”,  Performance Analysis: 

The Case of Algeria, Journal of Marketing and Management, 7(2), 17–46.  

Blanco, J.M.M. & Botella, J.L.M. (2016), “What contributes to adaptive company resilience? A conceptual and 

practical approach”, Development and Learning in Organizations, 30(4),  17-20  

Bouwman H, Nikou S, de Reuver M (2019). Digitalization, business models, and SMEs: How do  business model 

innovation practices improve performance of digitalizing SMEs? Telecommunications Policy, 43(9), 101-

828.  

Brown, J.M (2018), “On how important are small businesses to local economies?”-  Benis, A.R. (2014), “On the 

Impact of Small and Medium-Sized Enterprises, Economic  Growth in Iran” (14)5 

Chaimankong, M., & Prasertsakul, D. (2012). Impact of strategy implementation on the  performance of general 

strategy: Evidence from Thailand. The south-east Asian journal  of management 1(4), 54-59  

Chenhall, R. H. (2005). Integrative strategic performance measurement systems, strategic alignment of 

 manufacturing, learning and strategic outcomes: an exploratory study.  Accounting, Organizations and 

Society, 30(5), 395-422. 



 
Page: - 54 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

 Chepkwony, E. (2016). Influence of strategy implementation, evaluation, and control on organizational 

 performance at the office of the auditor general, Kenya, Nairobi: (Doctoral Dissertation - 

 University of Nairobi)  

Chiang, C. F., & Hsieh, T. S. (2012). The impacts of perceived organizational business support and psychological 

empowerment on job performance: The mediating effects of organizational presence behavior. 

International journal of hospitality management, 31(1),  180-190.  

Chironga, M., Grandis, H. D., & Zouao, Y. (2017, September 1). Mutsa Chironga, Hilary De Grandis, and Yassir 

Zouao, Retrieved from McKinsey: https://www.mckinsey 

Chesula, O. & Kenyoru, D.N. (2018) “On analyzing the course of Turmoil in Kenya’s Retail sector 2018” 

International journal of business & management – ISS 2321-8916 

Edapal, S. l,  (2018) “on effects of strategic management practices on business growth in the cement industry- 

strategic journal of business & change management- vol.5, no.4 (2018),  

Eniola, A.A, Ektebang, H. E., (2014) “On SME firms’ performance in Nigeria: Competitive  advantage and its 

impact- International Journal of Research Studies in Management 3(2) DOI: 10.5861/ijrsm.2014.854 

Gartenstein, D. (2019) “On reasons why small businesses are important”   

Grant, C & Osanloo, A (2015) On Understanding, selecting, and integrating a theoretical  framework in 

dissertation research: Developing a 'blueprint' for your house- Administrative, Issues Journal Education 

Practice and Research 4(2) - DOI: 10.5929/2014.4.2.9 

Gurbuz, E (2018) “On Theory of New Product development and Its Application”- published July 25 2018 

DOI:10.5772/intechopen.74527) 

Ferreras-Méndez JL, Fernández-Mesa A, Alegre J (2019). Export Performance in SMEs: The Importance of 

External Knowledge Search Strategies and Absorptive Capacity. Management International Review, 59(3), 

413–437. https://doi.org/10.1007/ s11575-019-00379-6  

Galbraith C, Schendel D (1983). An Empirical Analysis of Strategy Types. Strategic Manag. J., 4 (June 1982), 153–

173.  

Gaur, S.S. Vasudevan H, & Gaur, A.S. (2011). Market orientation and manufacturing performance of Indian 

SMEs,  Eur. J. Market,  (45) 7/8, 1172–1193.  

Haseeb, M, Lis, M. Haouas, I, W.W. & Mihardjo, L. (2019). The Mediating Role of Business Strategies 

 between Management Control Systems Package and Firms Stability: Evidence from SMEs in Malaysia. 

Sustainability, 11(17), 4705.  

Hashim MK (2015a). Adoption of Business Strategy and Performance of SMEs. In Business Strategy in Malaysian 

Companies (pp. 120– 139).  

Hashim, M.K (2015). Business Strategy in Malaysian Companies (First  Publ). Asas Nadi SDN. BHD.  

Hashim, M.K, Ahmad S,& Zakria, M. (2015). Business Strategy and Performance Of SMEs In The Manufacturing 

Sector. In Business Strategy in Malaysian Companies (157–172)  

https://www.researchgate.net/journal/International-Journal-of-Research-Studies-in-Management-2243-7789
https://www.researchgate.net/deref/http%3A%2F%2Fdx.doi.org%2F10.5861%2Fijrsm.2014.854
https://www.researchgate.net/journal/Administrative-Issues-Journal-Education-Practice-and-Research-2153-7615
https://www.researchgate.net/journal/Administrative-Issues-Journal-Education-Practice-and-Research-2153-7615
https://www.researchgate.net/deref/http%3A%2F%2Fdx.doi.org%2F10.5929%2F2014.4.2.9


 
Page: - 55 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

Hashim MK, Hashim AJ (2015). Business Strategy and Performance of Takaful Firms, In  Business Strategy in 

Malaysian Companies (86–102)  

Ho. TCF, Ahmad, N. H, & Ramayah, T. (2016). Competitive Capabilities and Business Performance among 

Manufacturing SMEs: Evidence from an Emerging Economy, Malaysia. J. Asia-Pacific Bus. 17(1), 37–58  

Hussain J, Ismail K, & Akhtar, C (2015). Market Orientation and Organizational Performance, Case of Pakistani 

SMEs. Arabian J. Bus. Manag. 5 (5).  

Jalad A, Sabella A, Srouji F, Melhem F, Hantash I, Abdeen I, & Haj Ali, S. (2010). MSMEs in Palestine ; Challenges 

and Potential. Palestine Economic Policy Research Institute - MAS. Ramallah- Palestine. 

Jacqueline, D, Alex D & Ochieng, J. (2017) “On an Exploratory Study of Critical Success  Factors for SMEs in 

Kenya- at Verona Italy Conference: International Conference on  Excellence in Services 2017. 

Janet, m. & Ngugi, k. (2014) “on influence of entrepreneurial marketing on the growth of smes in Kiambu town-

CBD, Kenya” On European journal of business management,1(11),  361-377. 

Khalidiya, M.A.A, Sami, A.A. & Araden, H.K. (2019) “on Impact of Strategic Management  Practices on 

Organizational Entrepreneurship Mediating Effect of Strategic Intelligence- Research Article: 2019 (18) 4 

Kippra, (2013) On Global expansion of SMEs: role of global market strategy for Kenyan SMEs- HM Osano - 

Journal of Innovation and Entrepreneurship, 2019 – Springer 

Kohtamaki, M Kautonen & Kraus, S (2019) “on Strategic Planning and Small Business Performance”: An 

Examination of the Mediating Role of Exploration and Exploitation Behaviour- Research Article-  

Kombo, D.K & Tromp D.L. A (2006) Proposal & Thesis Writing – An Introduction – Paulines Publication Africa 

Kullovci, E. & Shala, V. (2013) “On The role of strategic management on small business growth in Kosova” 

Strategic planning, SME, growth, performance, strategy, Kosova JEL Code,  L25, M31, M10  

 Kannan, G. (2016), “What’s holding you back? factors that derail an SME’s track to success”, Leaderonomics, 

Lo, M.C., Wang, Y.C., Wah, C.R.J. & Ramayah, T. (2016), “The critical success factors for  organizational 

performance of SMEs in Malaysia: a partial least squares approach”, Review of Business Management, Sao 

Paulo, 18(61), 370-391,  

Mikalef, P. & Pateli, A. (2017), “Information technology-enabled dynamic capabilities and their 

Matanda MJ, Ndubisi NO, & Jie, F, (2016). Effects of Relational Capabilities and Power Asymmetry on 

Innovativeness and Flexibility of Sub-Sahara Africa Small Exporting Firms, Journal of Small Business 

Management, 54(1), 118–138.  

Mugenda, O., & Mugenda, A. (2008). Research Methods. Quantitative and Qualitative Approaches, Nairobi: Acts 

Press.  

Myers, K. K., & Sadaghiani, K.(2010). Millennials in the workplace: A communication perspective on millennials’ 

organizational relationships and performance. Journal of  Business and Psychology, 25(2), 225-238.  

https://link.springer.com/article/10.1186/s13731-019-0109-8


 
Page: - 56 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

Mburu, S. M. (2014).  “On Impact of Capital Structure on Financial Performance; Evidence from  Non-Financial 

Firms Quoted at the Nairobi Securities Exchange in Kenya -European Journal of Business Management 1 

(11), 2307-6305 

Memba, F. S (2011) “On the Impact of Venture Capital Finance on Performance of Small and Medium Enterprises 

in Kenya”-  

Messo, R,  Raude , J, M, Wesonga, W, & Wawire, P (2015) Equity Financing Strategy and the Performance of 

Small and Medium Enterprises in Kenya - International Journal of  Business and Management- ( 10), 4  

Mutandwa, E., Taremwa, N.K. & Tubanambazi, T. (2015) “On Determinants of business performance of small and 

medium size enterprises in Rwanda”  

Muriithi, S (2017) “On African small and medium enterprises SMEs contributions, challenges and solutions- 

DOI: 10.17261/Pressacademia.2015312967 

Mwangi, M.G. (2010) “on factors affecting the growth of SMEs: a case study of motor vehicle garages in 

industrial area, Nairobi “by Mathew Mwangi  Gichuke d61/63672/2010 

Mwangi, M. G. (2013). Factors affecting the growth of smes: a case study of motor vehicle garages in industrial 

area, Nairobi- d61/63672/2010 October 2013. - International Journal of Scientific and Research 

Publications, (5) 12, 2250-315 

Mohammed, S, A, Aminu, A, Rahama, L, & Murtala B, U (2015) “article on examining the  factors affecting SMEs 

performance” The mediating role of social media adoption 

Mwende, M.J., Muturi & Njeru A, (2019) “Effect of Equity Finance on Financial Performance of Small and 

Medium Enterprises in Kenya” International Journal of Business and Social Science (10) 5  

Mwende, M.J. Muturi, W. & Njeru, A. (2020) “On Trade Credit and performance of whole sale and retail business 

in Kenya” International Journal of scientific and research publication (10) 7 

Muthuveloo, R &  Teoh, A. P. (2013). ‘Achieving Business Sustainability Via I-Top Model’. American Journal of 

Economics and Business Administration, 5 (1), 15  

Muthuveloo, R & Teoh, A. P.  (2014). ‘Swim: Futuristic Framework For Strategic Management Process’. American 

Journal of Applied Sciences, 11 (9), 1703- 1713  

Nunes, A.V.S, Dorion, E.C.H., & Olea, P.M. (2012), “On the use of performance indicators for small and micro 

enterprises (SMEs): A Brazilian regional experience” African Journal of Business Management 6(28), 8378-

8389 

 

Nath, P., Nachiappan, S., & Ramanathan, R.(2010). The impact of marketing capability, operations capability and 

diversification strategy on performance: A resource based view. Industrial Marketing Management, 39(2), 

317-329. 

 Neves, P., & Eisenberger, R. (2012). Management communication and employee performance:  The 

contribution of perceived organizational support. Human Performance, 25(5), 452-464 

http://www.ccsenet.org/journal/index.php/ijbm
http://www.ccsenet.org/journal/index.php/ijbm/issue/view/1294
https://www.researchgate.net/deref/http%3A%2F%2Fdx.doi.org%2F10.17261%2FPressacademia.2015312967
https://www.researchgate.net/journal/African-Journal-of-Business-Management-1993-8233


 
Page: - 57 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

Ong’olo1, D & Awino, S (2013), “On Research Report N0, 71/13 Investment Climate and  Business Environment 

Research Fund” 71/13 Investment Climate and Business  Environment Research Fund (ICBE-RF) 

www.trustafrica.org/icbe Dakar, November 2013 1 Contact: davidongolo@ 

https://core.ac.uk/download/pdf/75781828.pdf 

Osano, H.M (2019). “On Global expansion of SMEs: role of global market strategy for Kenyan SMEs- Journal of 

Innovation and Entrepreneurship volume 8,(13)  6837   

Oso Y.O & Onen, D. (2009).   Ed Jomo Kenyatta Foundation, Printers- Stima Printers Stationery  Ltd. 

Pulakos, E.D., Dorsey, D.W., White, S.S. (2015), “Adaptability in the Workplace: Selecting an Adaptive 

Workforce”, In Understanding Adaptability: A Prerequisite for Effective Performance within Complex 

Environments, 41-71. 

Pahwa, A. (2020) Business Strategy Definition, Levels, Components & Examples 

Rathod, O., Ranpura, D, & Patel, C (2016) “SMEs and Economic Growth in India: A Comparative Study” 

International Conference on Developing Indian Economy as an  Engine for Job Creation, At: Gujarat 

Technological University, Ahmedabad. 

Ralph, I.W, Adam, S, Scott C. A, & William C. M (2019). “Small Business Strategic  Management Practices and 

Performance”, A Configurational Approach- Ekonomska  Istraživanja / Economic Research 33(2)  

Richards, D, & Marrone, M (2014) “Identifying the Education Needs of the Business Analyst: An Australian Study- 

Australasian Journal of Information Systems 18(2)  

Richards, D & Marrone, M. (2014) “on identifying the education needs of the business analyst:   an Australian 

study- Australasian journal of information systems 18 (2)165  

Rintaugu, G.M (2013) “On the Challenges faced by Small Scale Family businesses in Africa: Evidence from 

Kenya”- Conference paper: The Business and Entrepreneurship in Africa  Conference Cite this publication 

DOI: 10.13140/2.1.3321.8884 

Sherine, S.B, Sameh, Reem, K & Allam, A, A (2019) “On Business education and  entrepreneurial skills”: 

Evidence from Arab universities- The Journal of Education for Business 94(2):1-10  

Sebikari, K.V. (2014) “On entrepreneurial performance and small business enterprises in  Uganda-International 

Journal of Small Business and Entrepreneurship Research (2),  4, 1-12,  

Song, R., Moon, S., Chen, H. A., & Houston, M. B. (2018). When marketing strategy meets culture: the role of 

culture in product evaluations. Journal of the Academy of Sales and Marketing Science, 46(3), 384-402.  

Sawng, Y.W., Park, Y., Jo, S.H, &  Park, S.L. (2018), “Technology adoption and company performance. Correlation 

analysis with the evidence of Korean export companies’ case”, Journal of Korea Trade, 22(2), 143-161 

Spencer, M. T., & Carasco-Saul, M. (2017). Aligning Evaluation to Organizational Strategy. Productivity Press, 

12(6), 67-90.  

Srinivasan, M., Mukherjee, D., & Gaur, A. S. (2011). Buyer-supplier partnership quality and supply chain 

management performance: the Moderating role of risks, and environmental uncertainty. European 

Management Journal, 29(4), 260-271.  

https://core.ac.uk/download/pdf/75781828.pdf
https://link.springer.com/journal/13731
https://link.springer.com/journal/13731
https://www.researchgate.net/journal/Ekonomska-Istrazivanja-Economic-Research-1331-677X
https://www.researchgate.net/profile/Mauricio-Marrone
https://www.researchgate.net/journal/Australasian-Journal-of-Information-Systems-1326-2238
https://www.researchgate.net/profile/Gatobu_Rintaugu
https://www.researchgate.net/publication/271328686_The_Challenges_faced_by_Small_Scale_Family_businesses_in_Africa_Evidence_from_Kenya/citation/download
https://www.researchgate.net/journal/The-Journal-of-Education-for-Business-1940-3356


 
Page: - 58 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

Surroca, J., Tribó, J. A., & Waddock, S. (2010). Corporate social responsibility and financial performance: The role 

of intangible resources. Strategic management journal, 31(5), 463-490. 

Soparnot, R (2012) “on Canadian Center of Science and Education 97 CSR within SMEs”  International Business 

Research; (5), 7; 2012 ISSN 1913-9004 E-ISSN 1913-901 

Sidika, B. & Aysegul, D. (2017) “On A Review of Small and Medium Sized Enterprises (SMEs) in Turkey”  

Sikandar, A, Q, Wenyuan, L, Naveed, A, Manzoor, A M & Asadullah, K (2013) “on empirical review on the 

determinants influencing firm performance in developing countries” International Journal of Scientific and 

Research Publications, (5),6, 2250-3153  

Thompson, M (2019) “On Description of How Marketers Can Use Maslow's Hierarchy of  Needs”-Updated March 

11, 2019 

Turyahebwa, A. (2013) “On Enterprises in Selected Districts in Western Uganda-Business Efficiency in Small and 

Medium Enterprises in Selected Districts, Western Uganda 

Ufitamahoro, I., & Mulyungi, P. (2016) “On Factors Influencing the Financial Performance of Medium Enterprises 

in Rwanda”- International Journal of Science and Research (7), 11  

White, M, Maru, l, & Boit, R.J (2015) “on financial resource as drivers of performance in small and micro 

enterprises in service retail sector: a case of Eldoret municipality, Uasin Gishu country, Kenya- global 

journal of human-social science: e economics (15) 4  

 


